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TYPES AND DISTRIBUTION OF CHAIN LETTERS IN THE
KAZAKH-LANGUAGE INTERNET SPACE

Abstract. In the article, for the first time, the types and distribution aspects of chain letters in the Kazakh-
language Internet space are considered. Review of foreign post-folkloric studies was done, chain letters
distributed among Kazakh-speaking social media users, were grouped according to the truth or falsity of the
message, harmfulness or harmlessness to the addressee, content and meaning. The stylistic and structural
features of the samples of this post-folklore genre were analyzed. The object of the study is the texts of chain
letters of religious and mystical content, as well as letters warning of any danger and calling for vigilance,
which are distributed in a transformed form in the Kazakh-language Internet space. Code words and numbers
often found in letters of religious and mystical content have been identified. The study analyzed the influence
of beliefs and rumors on widespread dissemination of one of the genres of digital folklore — chain letters
in the context of globalization. The comparative method, complex research, comparative-historical analysis,
systematic analysis methodology, content analysis, etc. were used in the research work. The possibilities and
ways of spread of chain letters in the Internet was scientifically studied, through the content analysis during
which the need of its evaluation was proven. The study of chain letter patterns in virtual environment will
allow to evaluate genre transformation of post-folklore in Kazakh-language Internet space. To identify common
types of chain letters in the Kazakh-language Internet space, the article examined messages sent via instant
messengers and identified factors influencing their widespread distribution.
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Ka3zak Tijini nHTepHeT KeHicTikTeri Ti30eKk XaTTapAbIH
TYPpJiepi MeH Tapajybl

Anoamna. Makanana Ka3ak TUIII MHTEPHET KEHICTIKTEri IIBIHXKBIP XaTTapblH TYpJiepi MEH Tapairy
acriexTizepi ainram per capananasl. lllerennik mocT(OIBKIOPIBIK 3epTTEyIepre MOy Kacalbll, Ka3ak Tt
QNIEyMETTIK MeANaJarbl IIBIHKBIP XaTTap/a alThUIaTHIH Xa0apAblH MIBIHAWBUIEIFEIHA HEMeCe XKaTFaHIbIFbIHA,
ajzipecaTka 3VSH/IBI-3USIHCHI3IBIFbIHA, Ma3MYHBI MEH MarbIHAChIHA Kapail TONTACTRIPBUIBII, TTIOCT(HOIBKIOPIIBIK
MaTepHaigap CTHIAIK-KYPBUIBIMAIBIK JKaFbIHAH TaJAHJBI. 3epTTey HBICAHBI PeTiHAe Ka3zakK TUIAI WHTEpHET
KeHICTIKTe TpaHc(opMalMsUIaHFaH KaJllbIHAA TApaibIl JKYPreH AIHU-MUCTHKAJIBIK MA3MYHIAFbl JKOHE -
nebip KayilTeH CaKTaHIbIPY MaKCATHIHAA SKa3bUIFAH MIBIHKBIP XaTTap KapacTHIPBULIBI. J{iHH-MHUCTHKAIIBIK
Ma3MYHJAFbl XaTTapAa >XHi Ke3[eceTiH KOJ Ce3lep MEH caHgap AaHBIKTAIABL 3eprreyiae skahanmaHy
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KaFAaibIHIAFbI IMKUTA (OIIBKIIOP XKAHPBIHBIH Oipi IIBIHKBIP XaTTap/IbIH JJICYMETTIK JKeJliie KeH TapalyblHa
HaHBIM-CEHIMJIEp MEH KayeCeTTep/liH bIKIaJbl TAIAAHIbL. 3ePTTEY KYMBICHIH/IA CAJIBICTBIPMAIIBI 9JIiC, KeIICH]
3epTTey, CaJbICTBIPMANIBI-TAPUXU TAJJAY, KYHENl Tanaay oicTeMeci, KOHTeHT-Tanaay, T.0. MmaianaHbUIIbL.
[IBIHKBIP XaTTapJbIH MHTEPHET JKENICiHAe Tapaly MYMKIHIITI FbUIBIMH TYPFbIIA 3epJejieHin, oraH Oara
Oepy KaXeTTiri KOHTEHT Tayjay OapbichiHAa nmonengeHni. Kasak Tiaal BUpPTyasibl KOMMYHHKALUSIAFbI
LIBIHKBIP XaTTap/blH YITUIEpiH 3epTTey BUPTYalJbl KOMMYHHUKAUMSIArbl MOCT(OIBKIOPABIH IKaHPIBIK
TpaHchopMalmsAchiH Oaramaayra MyMKiHAIK Oeperi. Makanana Ka3ak TUIAI HHTEPHET KeHICTIKTeT] MIBIHKBIP
XaTTapAblH KaHAal Typiepi 0ap eKeHiH aHBIKTay MaKCaThIHIA MECCEH)KepJep apKbLIbl Tapajblll >KYPreH
xa0apramManap/iblH Ma3MYHbI KAPACTBIPBUIBIIL, OJAPAbIH TapaTyblHA dCep eTeTiH (HaKTOpIap HAKThUIAHIBL.

Anevic: Foupivu makana AP14871567 «Kazak mocTdonbKIOphl: TeHe3HCi, CEeMaHTHKACHI XKOHE JKaHpiIap
TpaHC(HOPMALUACH aTThl TPAHTTHIK jK00a asChIHAA JaibIHAAIIIBI.

Kinm ce30ep: nntepHeT, BUPTYyaI bl opTa, GONBKIOpP, MTOCTHONBKIOP, Ti30eK XaTTap, MOTIiH.
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Buabl U pacnpocTpaHeHus Heno4YeyHbIX MUCEM
B Ka3aX0SI3bIYHOM MHTEPHET-NPOCTPAHCTBE

Aunomayus. B cratbe BIEPBbIE PACCMATPUBAIOTCS BHJBI M CTPYKTypa LENOYEYHBIX IHCEM B
Ka3axOs3bIYHOM MHTEPHET-NIPOCTPaHCTBE. BBl clienan 0030p 3apyOesKHBIX MOCT(HOIBKIOPHBIX HCCIIEIOBAHMUIA,
LIETIOYEYHbIE TMHChbMA, PACIPOCTPAHAEMbIE CPEIM Ka3aXOA3bIYHBIX MOJb30BaTeNeH COLMAIBHBIX CeTel,
ObUIM CIPYNIMPOBAHBI MO JOCTOBEPHOCTH WIIH JIOXKHOCTH COOOIIEHHS, OS3BPEAHOCTH MM BPEIOHOCHOCTH
IUIsL ajipecaTa, COICP)KaHUIO M CMBICITY. BbUIM MPOaHAIM3HPOBAaHbI CTHIIEBbIE M CTPYKTYPHbIE OCOOCHHOCTH
00pa3IoB JAHHOTO MOCT(OIBKIOPHOrO xaHpa. OOBEKTOM HCCIENIOBAHHS SBISIOTCS TEKCTHI IIEMOYEUHBIX
IIMCEM PEIIMIMO3HO-MUCTHYECKOTO COZCPIKaHMs, a TakkKe IHMCbMa MPeAyNpexIiomue o Kakod-1mbo
OIAaCHOCTH M TPH3BIBAIONIME OBITH OANTENBHBIMU, KOTOPHIE PACHPOCTPAHAIOTCS B TPAaHC(HOPMUPOBAHHOM
BHUJIE B KA3aXOSA3BIYHOM HHTEPHET-POCTPAHCTBE. BBISBICHBI KOZOBBIE CIOBA U LIU(PbI, YACTO BCTPEHAIOIIUECS
B MHCHMAaX PEJIUTHO3HOTO M MHCTHYECKOTO COZiep)KaHHs. B mcciieoBaHMM TPOAHAIN3HPOBAHO BIMSHUE
BEPOBAHMII M CIyXOB Ha IIMPOKOE pPACIPOCTPAHEHHE OJHOTO M3 JKAHPOB LUPPOBOro Qoibkiopa —
LIETIOYEYHBIX THCEM B YCIOBHSAX MIoOanu3aluu. B crarbe ObLIM MCHOIB30BaHbl CPaBHHUTEIBHBIH METON,
METOJ] KOMIUIEKCHOTO HCCJICIOBAHUS, CPAaBHUTEIbHO-UCTOPUYECKHI aHalM3, METOJOJOTHS CHCTEMHOTO
aHaJIN3a, aHAJIM3 KOHTEHTA M JIPyrue MEeTO/bl. BO3MOXXHOCTH M IIyTH PacIpOCTPAHEHHUS 1IEMOYEUHBIX MHCEM
B MHTEpHETE OBUIN M3y4EHbI C MOMOIIBIO aHAJIM3a KOHTEHTA, B X0OJe KOTOPOrO BBIABICHA HEOOXOIMMOCTh ¢
ouenku. MccnenoBanne o0pasioB LEMOYEYHBIX MHCEM B BUPTYalbHOH KOMMYHMKALMH MO3BOJIHUT OLCHHUTH
KAHPOBYIO TpaHC(HOpMAUIO MOCTHONIBKIOPa B Ka3aXOs3bIYHOM BHPTYaJIbHOM IPOCTPAHCTBE. B crarbe ¢
LIETBIO BBISABJICHHUS PACIIPOCTPAHEHHBIX BU/IOB IIETIOYEYHBIX TMCEM B Ka3aX0A3bIYHOM HHTEPHET-IIPOCTPAHCTBE,
ObLIN PaCCMOTPEHBI COOOIIEHHNS, IEPECHUIAIOIINECS YePe3 MECCEH/DKEPBI U OIPe/IeIeHb! (PaKTOPBI, BIUSIOIINE
Ha MX IIHPOKOE PACIPOCTPaHEHHE.

bBnazooapnocmu: Hay4nas cTaThs IOATOTOBIEHA B paMKax IpaHToBOro mmpoekta AP14871567 «Kazaxckuii
MOCT(OIBKIOP: TeHE3UC, CEMaHTHKA U TpaHCHOPMALIUS KAHPOBY.

Knroueewie cnosa: nHTEpHET, BUPTyaIbHas cpea, (OIbKIOp, MOCTHONBKIOP, EMOYeUHbIe MHChMa, TEKCT.

1. Introduction

In today’s virtual space, post-folkloric texts are read, copied, edited and distributed by
many millions of Internet users. Traditional folklore genres undergo some structural and
content changes when they move to digital format. Folklore texts not only spread on the
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Internet and social networks, but also underwent genre transformation and became the
main information of Internet portals.

The lack of domestic research on post-folklore in the context of globalization and the
need to study the genesis, semantics and transformation of genres of post-folklore determine
the relevance of the article. Special attention was paid to the applied aspects of virtual
communication analysis of chain letters in the Kazakh-language Internet space.

The types and distribution of chain letters in the Kazakh-language Internet space,
genre transformation, the level of research of the research topic in foreign science were
differentiated. Post-folkloric texts on the Internet and social media were analyzed from the
point of view of their distribution and development in digital content, the types of chain
letters in the Kazakh language cyberspace were determined, their changes were described,
and an expert analysis was conducted.

The relevance of the issues discussed in the article arose from the need to recognize,
master, and promote our national values, traditions and oral literature in the modern digital
culture.

2. Research methods and materials

2.1 Methods

The types of chain letters in the Kazakh-language Internet space were determined for the
first time by means of comparative and complex research methods. Comparative-historical
analysis, systematic analysis methodology, content analysis, and other methods were used
in the study of post-folklore phenomenon. The comparative-historical method used when
considering the types of chain letters in the Kazakh language cyberspace in the cultural-
historical context; structural-typological, textological, comparative-typological method
used in the analysis of folklore and literary genres; the hermeneutic method used in the
interpretation of the literary text, the methods of intertextual analysis were used. Searching
for folklore texts on the Internet, storing the collected data in the database, systematic
processing, statistical analysis, working with big data, and SWOD analysis were carried out.

2.2 Material description

The research material was based on the works of foreign scientists who considered the
multiplicity of post-folklore, the types and distribution of chain letters in cyberspace, and
their transformation. Chain letters circulating in the Kazakh-language Internet space in
their transformed form were considered as the research object of the article.

3. Discussion

The study differs from similar works on this topic in world folklore not only by its
content related to the topic of Kazakh post-folklore, but also by the scope and scope of the
material considered for the first time.

Chain letters in the Kazakh-language Internet space were collected and systematized,
and their genesis, semantics, and genre transformation were analyzed for the first time in
the scope of the study. In order to form an electronic database of the texts of Kazakh post-
folkloric chain letters in virtual communication, the collected materials were systematized,
differentiated, and studied using the methodology of folklore studies.

It is known that the term «post-folklore» was first used by S.Yu. Neklyudov (Neklyudov,
1995: 2-4). Texts that do not belong to traditional folklore, but develop according to the
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law of folklore, can be classified as post-folklore. Post-folklore has features in common
with folklore works, such as: changeability, multivariateness, the author’s being forgotten,
becoming popular, etc.

According to H. Guliev, the reason for the emergence of Internet-folklore patterns is the
opposition of the new to the old, the new to the traditional (Guliev, 2018: 377).

It can be said that the wide spread of the Internet and the rapid introduction of Web
2.0 technology into everyday use opened the way for the active spread of post-folklore,
which develops according to the law of folklore, but does not belong to traditional folklore,
and gave a new direction to its development (Gramatchikova, Khoruzhenko, 2017: 14).
Post-folklore genres (anecdotes, myths, riddles, proverbs, oral stories, etc.) that used
to be spread orally have now spread rapidly through Facebook (Facebook Messenger),
Instagram, Linkedln, Twitter, VK, WhatsApp and other social networks.

Widespread use of the Internet prompted the development of some genres of post-
folklore at a new pace. An example of this is chain letters as an example of Internet
folklore. As the number of users of social networks increased, chain letters of various
contents began to spread more and more. Previously, such letters were copied by hand and
distributed through the postal service, but since the development of technology, they began
to be distributed through the Internet. When social networks were not widely used, «chain
letters» were distributed by e-mail. Now it is often sent through WhatsApp, Facebook, and
Instagram social networks, and the way of distribution has become even easier.

D.Yu. Gulinov and O.A. Dmitrieva suggest to look at the typology of chain letters
depending on the distribution channel, language, strategy and tactics, and subject matter.
The author distinguishes between paper and electronic forms of chain letters, depending
on the channel of distribution. Note that electronic chain letters also include messages and
posts on social networks (Gulinov, Dmitrieva, 2023: 55).

Daniel W. VanArsdale, in his work on the evolution of chain letters written on paper,
says that such letters were invented not to help someone, but only to copy them. The author
also identified nine different motivations for chain letters: protection, charity, religion, luck,
advocacy, money, parody, exchange and world record (VanArsdale, 2016). Although the
author mentions the types of motivations that promote the distribution of paper letters, it
can be seen that some of these motivations promote the distribution of chain letters and
messages on the Internet.

Nowadays, letters motivated by charitable motivation are widely circulated on the
Kazakh-language Internet. Most of them are letters asking to help raise funds for the
treatment of sick people in clinics abroad. In such messages, the patient’s diagnosis is
written, the amount of money needed for treatment abroad, the account to which the money
is transferred, and a photo of the patient is attached. At the end of such letters, requests are
usually written: “Even if you can’t help financially, please spread it further”, “Please spread
it so that more people can see it.” Thus, it continues and spreads like a chain on the pages
of individuals in social networks and messengers.

The second type of chain letters that are widely distributed on the Internet is motivated
by the motivation of advocacy. It is clear that such letters have nothing to do with religion
or religious beliefs and do not ask for money. They often ask you to sign a petition about a
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specific issue. The majority of such messages circulating on the Kazakh-language Internet
are letters asking people to sign, distribute and support a petition related to the renaming of
settlements, cities and villages left over from the period of Soviet rule, restoration of former
toponymic historical names, or opposing or supporting the adoption of some law.

A.A. Panchenko attributes chain letters to the genre of urban folklore, including magic
letters. There are two types of magical letters: “holy letters” and “lucky letters” (Panchenko,
2002: 342). The author says that the content of “lucky letters” is more unstable than “holy
letters”. He explains that usually only the advice (ritual prescriptions) and the epic part of
such letters are preserved, the history of the writing of the letter is not told in the epic part,
it is only told about the people who copied and distributed the letter or not, and letters,
numbers, and various symbols are randomly added to the text of the letter and the text
changes (Panchenko, 2002: 344).

Often, the content of such letters is related to mysticism and religion. Sentences such as
«if you spread this information, your life will be good, if you don’t spread it, you will be
unlucky» are often used to give some information. There are also letters that tell that the
person who distributed it has achieved good fortune, and the one who did not distribute it
has suffered misfortune. In this way, the history of the writing of the letter is not mentioned,
but the possible events that happened after it are described. Stories of people who spread
the letter and succeeded or suffered misfortune because they didn’t spread the letter may be
added later to the letter. It is known that the person who first wrote the letter cannot write
the events that will happen after that, if the people who distributed it later do not write and
distribute it from their side. Thus, the content of letters changes.

4. Results

Recently, chain letters with religious content or information related to religious holidays
have been widely spread on social networks, especially WhatsApp. For example, in 2024,
when Eid al-Adha was approaching, messages with the following content were distributed
to groups via WhatsApp:

Ceropns

«My$TUATTBIH, alTYbI BolibIHWA 16
mayceiM Kyp6an aidT 6onbin Genrinenpi.
Bis cisre xeTkisgik. Cisaep Backa
}amaraTka xeTkizinoep. «Maa Unnaxa
nnanax. Myxammen Pacyn Annah!»
nen kemi 7 apamsa xibepiHja.
AnnahTelH pU3anbifFbIMeH yKeH cayan
YWiH epiHBeHi3. Xakcel kepeTiH 7
apnamra xibep. 4 kyH iwikvae emipiae
KyaHbIWTbl caTTep Gonane!».

P 0 @9

(«According to the Muftiyat, June 16 was designated as Eid al-Adha. We’ve got it for
you. Bring it to another community. “Laa Illaha Illalah. Muhammad Rasul Allah! Send to
at least 7 people. By the grace of Allah, do not lie for a great reward. Send to 7 people you
love. There will be happy moments in your life in 4 days.»)
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At the same time, although it is not related to the religious holiday, messages with the
following content are circulating in WhatsApp groups:

14 mapta 2023,

 Yacro nepecblnaemoe

@ ¢ Naunnaha unannah,
Myxammep, Pacyn Annah gen 10
apamMra xibep.  epreH TaHaa 6ip

KakKcbl xabap Kenenie
EpiH6e
Cayan:« @ —

19 mapta 2023 r.

(«Send to 10 people saying La Illaha Illallah, Muhammad Rasul Allah. Good news will
come tomorrow morning. Don’t be lazy! Get rewarded»). Another feature of such letters
is that various emoticons are used between the text. Messages with such content contain
words related to Islam, even if they have nothing to do with the text. Nefise Abali says
that «Usually, chain letters with words and sentences related to Islam have a much greater
impact on the recipients» (Abali, 2008: 67). It is known that such words are often used in
the text of chain letters circulating in the Kazakh-language Internet space because of their
influence on superstitious message recipients.

Nefise Abali points out that in the ethnology of the Turkic peoples, there is a belief that
sacred numbers such as 3, 7, 9, 40, 41 have some magical power, and says that the number
7 also has an important role in the effect of the chain letter, which he gave as an example
in his article (Abali, 2008: 68). When chain letters were written on paper and distributed
by hand, there were 7, 9, 40 people, that is, numbers considered sacred among the people.
Nowadays, the numbers 3 and 7 are repeated and stand out in chain letters spread through
messengers, but random numbers such as 4, 5, 10 are also found.

K.G. Yakovenko’s article says that if the content component of chain letters is considered
in depth, they can be divided into several types (Yakovenko, 2021).

The first type includes letters that were distributed even before the advent of e-mail
and messengers. The author says that they are closely related to their original source/
protogenre, i.e. «letters from heaveny. It is argued that similar things can be found in the
“Book of Enoch”. The religious side of the letters in this group is immediately noticeable,
the vocabulary characteristic of different denominations is used. As an example of the
religious vocabulary found in such letters, the author of the article uses “Glory to God and
Holy Virgin!”; “Our Father, pass through my house”; “Amen”; and words such as “Dalai
Lama sends you happiness” are used.

In the Kazakh-language Internet space, messages belonging to this type of chain letters
include “La Illaha Illallah”, “Sawaap”, “Amen” and other words. A special feature of such
letters is that they do not contain threats, only the need to distribute.

According to K.G. Yakovenko, the second type of chain letters does not have any
religious background, but letters with magic content can be included. According to the
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author, these letters emphasize the needs (wealth, love, happiness, success, health, family,
home, career) that are in the main place for people. In such letters, there are many threats
that “if you don’t send it to others, you will get into trouble”, the distribution is not expressed
as a request, it is a threat and an obligation.

The third group includes letters with humor. According to the author, since such letters
are written with light humor, nothing serious is said, and at the same time, their content is
more divination than magic (Yakovenko, 2021).

Some of the messages spread in the Kazakh-language Internet space, in particular,
through the WhatsApp network, can be attributed to this third group. For example, messages
of this type can be found in WhatsApp groups or in chats with an individual. It is observed
that such letters are often sent by children and teenagers and distributed to groups. This can
be seen from the content, the use of various emoticons. The content of one such letter is as
follows:

- —

19 anpensn 2023 r.
Keaikai 5 pet kpic@®
» [lepecnaHo

Haaap ayaaHbinaap! Kapove Gip
GanaHblH, OCbIFaH KapafaH 1 NoToM
Tineri opbiHpanFaH.

EWai yw Tineringi ant

An, eHai yw pet ypne'g: @ @«

EHali saKCbl KOpeTiH aAamblHHBIH
atein atahy
MbiHa cmaiinmiTi Tan: (==

15pocmaxibep$ § § 9§
eeeentades XYY YYYYY]
= tf 213

oinece Gyn TineriH opelHAANMaAakL!I
icTeceH anna ywiu icte

© Cooblenve v @ o ® Loobuenve U © o
= =

—
(i)
o~ -—_

(“Pay attention! In short, a boy looked at this and his wish came true.

Find this emoticon: ... (several different emoticons will be placed)

Close your eyes 5 times.

Now tell me your three wishes.

Now blow three times.

Now name the person you love.

Send to 15 friends.

Otherwise, this wish will not come true. If you do, do it for the sake of Allah™)

There is no religious or magical background in this letter. Just written as a joke. But it
is spreading through messengers. The content of the letter does not say anything important,
but it is said that if the message is not spread, the wish will not come true, that is, it will not
bring good luck. This feature suggests that it is similar to the chain letters that were sent by
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mail before the advent of messengers. The text consists of short sentences with a command
value, emoticons with different meanings are placed between them. In such messages, as a
rule, there are often stylistic and grammatical errors and borrowings.

Yu.S. Lanskaya says that the words “Bogus Warning”, “Chain Letter”, “Hoax”, which are
used in American sites that collect electronic messages, have not yet been fully established
as terms, and the corpus of texts related to them is insufficient. However, it should be noted
that materials related to the term Bogus Warning are often found on the Internet. The author
also says that messages such as Bogus Warning, Chain Letter, Hoax have become a part of
the daily life of modern people in the United States and English-speaking countries, and
have even gradually lost their importance, and people do not trust them as before. However,
it is emphasized that it began to spread widely in the Russian Internet space in the early
2000s (Lanskaya, 2009: 165).

Such insurance messages, i.e., Bogus Warning, are often spread in the Internet space of
Kazakhstan. The fact that they are often shared in messengers and WhatsApp groups shows
that such messages are still trusted and considered important by people. Bogus Warnings
are usually anonymous messages warning about the existence of some kind of danger. The
subject area of such messages is too broad, that is, it is said that it is necessary to beware
of various threats, such as various crimes (kidnapping, stealing human organs, intentional
transmission of dangerous diseases, smuggling of cannabis, etc.), frauds of large companies,
terrorist threats, computer viruses, from the life of an individual.

In recent years, especially after the covid-19 pandemic, there has been an increase in
the number of messages urging people to beware of Internet fraudsters, the threat of a
certain disease, and other threats in the Kazakh-language Internet space. Such messages
are especially common in group and private chats on WhatsApp. For example, when
the population census was conducted in Kazakhstan in 2021, a message was spread in
messengers and WhatsApp groups about how fraudsters deceive people. It tells about how
fraudsters came to people’s houses claiming to be conducting a population census, showed
fake documents, asked the owner of the house for documents, found a way, made him
unconscious, robbed his house, and urged people to be careful.

Yu.S. Lanskaya says that in St. Petersburg, messages were spread warning that unknown
people stick needles into the tree by the stairs of houses, and that a person who accidentally
sticks a needle in his hand in the dark can get infected with HIV (Lanskaya, 2009: 169).
Similar messages spread in Kazakhstan’s Internet space. It says that needles with the HIV
virus are stuck on the seats of city buses, and warns to be careful. However, the messages
do not mention the exact city, from whom and where this information was obtained, that is,
the first source, the author, and the distributor remain anonymous.

Dégh Linda divides chain letters into five main groups: invocation (letters that start
with an invitation to worship, believe in God, love someone to show your love), origins (a
certain place (Argentina, Venezuela...) a certain person (a sea captain, a doctor...) wrote,
traveled around the globe ten, twenty or more times, told about the luck brought to the
person who copied and distributed it, warned to distribute it immediately in four, five, ten,
twenty copies), happy story, unhappy story (letters that “break the chain” and tell about the
misfortunes that happened to people who were punished for it, without passing on, without
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sending further), instruction and promise (short, only wishing good luck and success, a
recipe for preparing some food or a postcard (postcard) can be sent along with the letter
and letters with a warning to be sent to a certain number of people (Dégh, 2001: 189-191).
Previously, when the text of the letter was copied by hand and distributed by mail, chain
letters in the Kazakh language could be classified into these five types. Currently, among
the chain letters spread over the Internet, there are more messages similar in content to
invocation, origins, and happy stories.

Dégh Linda says that chain letters are a type of luck legend, but it differs significantly
from those legends in terms of structure and content. Chain letters are not a commodity,
they are delivered and distributed by friends, bringing together friendly, well-wishing
people (Dégh, 2001: 189).

Chain letters are also closely related to urban legends and instructive stories circulating
on the Internet. To warn people about something, some urban legends form the basis of the
text of the chain letter. In 1996-1997, the e-mail “Travelers Beware!!” Bogus Warning text
was based on the urban legend “The Kidney Heist” (Lanskaya, 2009: 159). The text of this
letter as an urban legend is included in “Too Good to Be True: The Colossal Book of Urban
Legends” by J.H. Brunvand (Brunvand, 1999).

It can be seen that similar legends or instructive stories in the Kazakh language found on
the Internet are distributed as a chain letter. A story depicting the story of a materialistic old
man who asked God for life while on the verge of death was spread on the Internet (Rakysh,
Sarsek, Akan, 2024: 104). At the end of the story, it is said that this message should be sent
to 5 people, and this year will be good for the person who sent it. The letter ends with an
invitation to distribute the text of this story, but the purpose of distribution is not clearly
stated. It is not clear whether it is to prevent people from being worldly or to encourage
them not to waste their lives, it is only said that it will be good if they spread it. That is, it
can be considered that what prompted the writing of this letter was the belief that it would
bring him good luck. However, since the text of such letters contains an instructive story
or an urban legend, it should not be forgotten that the motive of the distribution of such
letters may be the thought of the people who spread it: “let the readers learn from this, not
to repeat the mistakes of the portrayed character, and let it be a lesson.”

A group of chain letters that have been circulating through messengers in recent years
are messages that offer advice on various issues. One such letter, which was circulated on
WhatsApp groups, begins with the story of a doctor who teaches clinical medicine at a
medical university. He talks about how bad it is for the human body to go without drinking
water, and how serious it is for people over sixty years old. Further, he warns about the need
to get into the habit of drinking water and gives advice on how to form this habit. It is said
that people over sixty in the family should always be offered water, because people of this
age do not feel the lack of water in their bodies, so they go without drinking. It is also said
that liquid foods such as juice, milk, tea, soup cannot replace water, and it is necessary to
drink clean water for the metabolism process. At the end of the message, next instruction is
given “Send this information to others. ACT NOW!” and finishes with the sentences “Your
friends and family need to know for themselves and help you stay healthy and happy. It is
important for people over 60 years old.”
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The last sentences can be considered as the motivation for the distribution of this letter
through messengers, that is, by distributing this letter to acquaintances, relatives, and
friends, there is an intention to inform people who are not aware of this issue, thereby
helping them. If we look at the text of the letter from a stylistic point of view, it is clear that
it was translated into Kazakh from another language. It is noticeable that some sentences
are translated in a tracing method, not in accordance with the linguistic norms of the Kazakh
language. Stylistic and grammatical errors are also common. The punctuation rule is not
observed. But since the letter contains advice necessary for human health, netizens are
spreading it to each other through messengers.

The origin of the letters with this content and warning against the actions of fraudsters
or inviting to transfer money to charity is unknown. It is doubtful that some of it is even
true information. However, most people prefer to spread this information without denying
that it is dubious and unreliable. About this, Cigdem Kara, in his article on the history of
the distribution of a chain letter (Kara, 2008: 49), no matter what purpose such letters are
sent for, it is important that their content be set up in the right codes and suitable and is of
the opinion that it is enough to reach the “right” distributors.

Considering the content of messages circulating in the Kazakh-language Internet space,
it can be determined that there are several motives that cause their spread:

Religious-mystical faith;

Insurance against the actions of fraudsters and other risks;

Charity;

Messages urging people to sign a petition protesting a particular issue;

Willingness to share tips on a variety of topics, especially health benefits.

In comparison with the works of foreign researchers regarding chain letters and messages
in general, it can be seen that the motives and reasons for the spread of such letters are
similar or even identical. A peculiarity of the Kazakh-language messages is that most of the
petitions are devoted to the onomastic issue, that is, they call for the return of the historical
name of large settlements or cities in the Kazakh language from the Soviet Union period.

Panchenko, referring to the article of Goodenough and Dawkin, who considered chain
letters as an example of a mental virus, says that such letters resemble computer viruses:
«Chain letters (as with older forms of apotropaic text such as heavenly let-ters) do resemble
computer viruses, if not biological ones: they easily embed themselves in any social,
cultural and linguistic environment, adapt to it and encourage or force human beings to
reproduce them». The article also mentions the opinion of these authors that feelings such
as guilt, fear, greed and piety motivate the spread of chain letters, but some people with
strong immunity do not spread such letters and break the chain. (Panchenko, 2023: 5)

It is clear that the spread of messages, which are considered as a type of chain letters in
the Kazakh language, is motivated by the above-mentioned feelings of guilt, fear, greed and
piety. At the same time, the feeling of compassion, such as «let others know about thisy,
«let others be informed « is also a motivation. Since such letters can be absorbed into any
environment like a computer virus, they have become a normal situation in the Kazakh-
speaking environment and the Internet.
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5. Conclusion

In the article, the types of chain letters that spread in the form of messages in the Kazakh-
language Internet space, the reasons for their distribution were considered. The content and
topics of chain letters circulating on the Internet are different, that is, the reasons for their
distribution are also different. Some people want to make a donation and help the sick or
needy people to get a house and live in proper conditions. Some people want to protect
others from some danger. Some decide it’s okay to share tips that might help save other
people’s lives. Chain letters related to religious holidays contain Arabic words related to
the name of Allah and the religion of Islam, verses of the Holy Qur’an and prayers. “Help
for God’s sake!” or “Send it away for God’s sake!” are common in messages asking to raise
money for charity. It can be seen that these words are written as a pledge of the chapter
of the message. It is no coincidence that the numbers, which are considered sacred for the
Kazakh people, are often found in chain letters. This is the way to get people’s attention
and make an impact. The reason for the frequent distribution of messages with such content
lies in the use of such “code” words or numbers in the text. Although chain letters written
on paper and distributed by mail have undergone evolution along with the development of
technology, and after the advent of the Internet, they began to be distributed in the form of
e-mail and then in messengers, the use of “code” words and numbers remains unchanged.

For the first time, the content-structural, functional role of chain letters was sequenced
through the content analysis of the Kazakh language. In the future, it is necessary to carry
out studies in sociology, psychology, how it affects the psychological state and emotional
state of a person in the case of reading or not distributing chain letters, and in the future,
researches will be carried out by computer technology to control the mechanisms of not
further distributing unnecessary or harmful chain letters and correspondence.
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